Journal Metrics

> CiteScore: 7.7 ©
Impact Factor: 3.352 (0]
5-Year Impact Factor: 3.676 ©

Source Normalized Impact per Paper
(SNIP): 2.192 @

SClmago Journal Rank (SJR): 2.913
(0]

> View More on Journal Insights

United Nations Sustainable Development Goals

The journal
contributes

to SDGs

& RELX

SDG Resource Centre s

Help expand a public dataset of research
that support the SDGs.

Gender Diversity distribution of
the Editors ©

| |
20% woman

80% man

0% non-binary or gender diverse

0% prefer not to disclose

Benchmark Gender Diversity
distribution across Economics &
Marketing portfolio Editors ©

24% woman
75% man
0% non-binary or gender diverse

1% prefer not to disclose

Read more about Elsevier on the topic of
diversity

Access Elsevier’s most recent global
gender report

Your Research Data

” Share your research data

Society Links

FUROPERNEMARKEERING ACADEAL

Related Links

> Researcher Academy
> Author Resources

> Try out personalized alert features

Q searcr

. > Most Cited Articles

Most Cited International Journal of’
Research in Marketing Articles

The most cited articles published since 2018, extracted from Scopus.

The effect of social networks structure on innovation
performance: A review and directions for research - open access

Volume 36, Issue 1, March 2019, Pages 3-19

Eitan Muller | Renana Peres

¥ f in 2

Comparing automated text classification methods - open access
Volume 36, Issue 1, March 2019, Pages 20-38

Jochen Hartmann | Juliana Huppertz | Christina Schamp | Mark Heitmann

¥ f in &

Endogeneity in survey research
Volume 35, Issue 2, June 2018, Pages 185-204

Jon Bingen Sande | Mrinal Ghosh

¥ f in 2

The impact of digital transformation on the retailing value
chain - Open access

Volume 36, Issue 3, September 2019, Pages 350-366

Werner Reinartz | Nico Wiegand | Monika Imschloss

¥ f in &

Do ads that tell a story always perform better? The role of’
character identification and character type in storytelling ads

Volume 35, Issue 2, June 2018, Pages 289-304

Laurence Dessart

¥ f in2a

Hook vs. hope: How to enhance customer engagement
through gamification

Volume 36, Issue 2, June 2019, Pages 200-215

Andreas B. Eisingerich | André Marchand | Martin P. Fritze | Lin Dong
¥ f in M

Extracting brand information from social networks:
Integrating image, text, and social tagging data

Volume 35, Issue 4, December 2018, Pages 538-556

Jan Klostermann | Anja Plumeyer | Daniel Béger | Reinhold Decker

¥ f in 2

Seeing the wood for the trees: How machine learning can
help firms in identifying relevant electronic word-of-mouth
in social media - Open access

Volume 36, Issue 3, September 2019, Pages 492-508

Susan A.M. Vermeer | Theo Araujo | Stefan F. Bernritter | Guda van Noort

¥ f in &

Brand crises in the digital age: The short- and long-term
effects of social media firestorms on consumers and brands

Volume 35, Issue 4, December 2018, Pages 557-574

Nele Hansen | Ann Kristin Kupfer | Thorsten Hennig-Thurau

¥ f in 2

Branding in the era of digital (dis)intermediation - open access
Volume 36, Issue 3, September 2019, Pages 367-384

Katrijn Gielens | Jan Benedict E.M. Steenkamp

¥ f in &

Modeling the relationship between firm and user generated
content and the stages of the marketing funnel

Volume 36, Issue 1, March 2019, Pages 100-116

Anatoli Colicev | Ashish Kumar | Peter O'Connor

¥ f in &

The future of marketing
Volume 37, Issue 1, March 2020, Pages 15-26

Roland T. Rust

¥ f in 2

Measuring and forecasting mobile game app engagement
Volume 36, Issue 2, June 2019, Pages 185-199

Oliver Rutz | Ashwin Aravindakshan | Olivier Rubel

¥ f in &

Engaging the unengaged customer: The value of a retailer
mobﬂe APDP - Open access

Volume 36, Issue 3, September 2019, Pages 420-438

Harald J. van Heerde | Isaac M. Dinner | Scott A. Neslin

¥ f in &

Brand portfolio coherence: Scale development and empirical
demonstration

Volume 35, Issue 1, March 2018, Pages 60-80

Hang T. Nguyen | Yufei Zhang | Roger ). Calantone

¥ f in

When consumers become project backers: The psychological
consequences of participation in crowdfunding

Volume 35, Issue 4, December 2018, Pages 673-685

Sally Bitterl | Martin Schreier

¥ f in 2

Marketing analytics using anonymized and fragmented
tracking data

Volume 36, Issue 1, March 2019, Pages 117-136

Chinmay Kakatkar | Martin Spann

¥ f in 2

Instructional Manipulation Checks: A longitudinal analysis
with implications for MTurk

Volume 35, Issue 2, June 2018, Pages 258-269

Leonard J. Paas | Sara Dolnicar | Logi Karlsson

¥ f in 2

New product success in the consumer packaged goods
industry: A shopper marketing approach

Volume 35, Issue 3, September 2018, Pages 432-452

Lien Lamey | Barbara Deleersnyder | Jan Benedict E.M. Steenkamp | Marnik G. Dekimpe
¥ f in M

Save or (over-)spend? The impact of hard-discounter
shopping on consumers' grocery outlay

Volume 35, Issue 2, June 2018, Pages 270-288

Els Gijsbrechts | Katia Campo | Mark Vroegrijk
¥ f in M

The effects of mobile promotions on customer purchase
dynamics

Volume 35, Issue 3, September 2018, Pages 453-470

Chang Hee Park | Young Hoon Park | David A. Schweidel
¥ f in M

Video mining: Measuring visual information using
automatic methods

Volume 36, Issue 2, June 2019, Pages 216-231

Xi Li | Mengze Shi | Xin (Shane) Wang
¥ f in M

Marketing perspectives on digital business models: A
framework and overview of the special issue - Open access

Volume 36, Issue 3, September 2019, Pages 341-349

Peter C. Verhoef | Tammo H.A. Bijmolt

¥ f in 2

Catalogue as a tool for reinforcing habits: Empirical evidence
from a multichannel retailer

Volume 36, Issue 4, December 2019, Pages 528-541

Tanya Mark | Jan Bulla | Rakesh Niraj | Ingo Bulla | Wolfgang Schwarzwiller
¥ f in M

Retailing and retailing research in the age of big data
analytics - Open access

Volume 37, Issue 1, March 2020, Pages 3-14

Marnik G. Dekimpe
¥ f ina

International Journal of Research in Marketing

Readers Authors Librarians Editors
View Articles Author Information Pack Order Journal Publishing Ethics Resource Kit
Volume/ Issue Alert Submit Your Paper Abstracting/ Indexing Guest Editors
Personalized Recommendations ~ Track Your Paper Support Center
Researcher Academy
Rights and Permissions
Elsevier Author Services
Webshop
Support Center
Reviewers Advertisers Media Information Societies
Reviewer Guidelines
Log in as Reviewer
Reviewer Recognition
Support Center
Copyright © 2021 Elsevier B.V. L 4 f in A
Careers - Terms and Conditions - Privacy Policy
& RELX Group™

ELSEVIER

Cookies are used by this site. To decline or learn more, visit our Cookies page.

— MENU

Feedback



