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https://www.kickstarter.com/projects/getpebble/pebble-e-paper-watch-for-iphone-and-android?ref=profile_created

PERSONAL TECH €he New York Times

GADGETWISE

A Smartwatch Gains Some Style,
but Few New Tricks THE WALL STREET JOURNAL.

English Edition * | PrintEdition | Video | Podcasts | LatestHeadlines
Home World US. Politics Economy Business Tech Markets Opinion Life&Arts RealEstate WSJ. Magazine

- TECH | PERSONALTECHNOLOGY: REVIEW

o Pebble Time Review: The Smartwatch That Beats
Android Wear

s |l Pebble: Wearables Pioneer
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https://www.kickstarter.com/projects/getpebble/pebble-time-awesome-smartwatch-no-compromises
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https://www.kickstarter.com/projects/peak-design/the-everyday-backpack-tote-and-sling
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https://ximarketing.github.io/class/Kickstarter-Project.csv
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Example 2: High difference: Distance between the above two image frames d = 1.16550.
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Contents lists available at ScienceDirect

International Journal of Research in Marketing

journal homepage: www.elsevier.com/locate/ijresmar

Full Length Article

Video mining: Measuring visual information using automatic
methods

Xi Li?, Mengze Shi®, Xin (Shane) Wang “*

¢ City University of Hong Kong, Kowloon Tong, Hong Kong
b Rotman School of Management, University of Toronto, Canada
© Ivey Business School, Western University, London, Ontario N6G ON1, Canada

n

Check for
updates



https://www.sciencedirect.com/science/article/abs/pii/S0167811619300217
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https://www.nemesysco.com/

EDITOR'S CHOICE

Audio Mining: The Role of Vocal Tone in

Persuasion @
Xin (Shane) Wang ™, Shijie Lu, X I Li, Mansur Khamitov, Neil Bendle

Author Notes

Journal of Consumer Research, Volume 48, Issue 2, August 2021, Pages
189-211, https://doi.org/10.1093/jcr/ucab012
Published: 23 February 2021
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Catalini (MIT) and Avi Goldfarb (University of Toronto) == 52 & £x
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