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Avg. Use Per Day 18-29 Year Old Interactions

o check their phone every few
22 /o minutes out of smartphone

owners surveyed

2:51.. W 4.33.

(171 Mins) (171 Mins)

per day per day o check their phone a few times
5 1 /o per hour out of smartphone
owners surveyed
The average time spend The average time spend
on smartphones is 2hrs on smartphones AND
51mins a day tablets is 4hrs 33mins a Social Interactions
day

= 1:16.. W 2,617

U] Daily taps, dlicks
per day swipes

The average user spends  The average user will tap,
Thr 16mins a day on the swipe, click their phone
top 5 social media apps 2,617 times a day




| finally realized It.

| People are prisoners
of their phones,

that's why they are

called cell phones.
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How couples met 1995, % 2017, % Z score  Significance
Online 2 39 23.43 el
Through friends 33 20 —4.55 i
Through family 15 7 —8.47 el
Through or as

coworkers 19 11 —5.16 kil
In a bar or

restaurant 19 27 2.38 *
In primary or

secondary school 10 5 —6.62 ok
In church 7 4 —2.52 "
Through or as

neighbors 8 3 —4.54 e
In college 9 4 —1.17
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United States, how couples meet, %

Heterosexual couples
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https://www.youtube.com/watch?v=2IcpwISszbQ




Finnish mobile giant
controlled 41% of the
handset market.
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Financial % ' @

Crisis PetroChina ICBC
$367B $2578B $182B 10
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$146.35

202257, HfA:

Saudi Aramco 2. $10.11 = S. Arabia

Microsoft $2.007 T $268.40

Alphabet (Google) $1566 T

Amazon §1.183T

1ZN

Tesla $760.32 8

Berkshire Hathaway 361659 B §279.28

UnitedHealth 5482578 $514.38

.38
UNH

Johnson 8 Johnson $469.70 B $178.50

Meta Platforms (Facebook) $466.00 B §172.10

Tencent 5430048 §4532 M China

$429.178 $202.80
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https://www.youtube.com/watch?v=YeiFMirdToA

These are the best companies to
work for in China in 2019, according
to LinkedIn



https://www.cnbc.com/2019/04/03/linkedin-top-companies-to-work-for-in-china-2019-alibaba-baidu-nio.html
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L4 2020, Vol. 52, No. 3, 371-385
Acta Psychologica Sinica DOI: 10.3724/SP.J.1041.2020.00371
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Product and Pricing Decisions in Crowdfunding

Ming Hu, Xi Li, Mengze Shi

Rotman School of Management, University of Toronto, Toronto, Ontario M35 3E6, Canada
|ming. hu@rotman.utoronto.ca, xilil3@rotman.utoronto.ca, mshi@rotman.utoronto.cal
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Full Length Article

Video mining: Measuring visual information using automatic
methods

Xi Li?, Mengze Shi®, Xin (Shane) Wang “*
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Article reuse guidelines:
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Reviewing Experts’ Restraint from Extremes
and Its Impact on Service Providers

PETER NGUYEN
XIN (SHANE) WANG
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Audio Mining: The Role of Vocal Tone Iin
Persuasion

XIN (SHANE) WANG
SHIJIE LU

XILI

MANSUR KHAMITOV
NEIL BENDLE
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