Good luck!




Other electronic devices (smartphones, tablets, and laptops etc.) are not
allowed.

You can bring any print materials (e.g., slides, your own notes, any books)....




All the questions are covered in your slides.

One or two very basic questions on R programming,.




SINGLE answer for multiple choice questions.

4 options A/B/C/D.

Very few questions require calculation. Even for calculations, they are
simple calculations that can be done in seconds.




10:00-12:00

You should have enough time ©

Bring a pencil with you! You need to mark answers in the answer sheet.




measures does NOT help defeat showrooming?

A. Create a digital friendly in-store environment
B. Match the price of online sellers

C. Block Internet access in store

D. Offer flexible return policies
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B. Google distinguishes between organic searc id search results on
the search engine result page.

C. On Google, your webpage can appear on both organic search and paid
search results.

D. Overall, paid search generates more sites traffic than organic search does.




B. Google distinguishes between organic searc id search results on
the search engine result page.

C. On Google, your webpage can appear on both organic search and paid
search results.

D. Overall, paid search generates more sites traffic than organic search does.




A. You have 1000 impressions.
B. The clickthrough rate is 15%.
C. The conversion rate is 3%.

D. All of the statements are TRUE.
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B. PCs are more likely to be shared among different users.

C. Mobile devices usually provide more accurate geo-location
data.

D. Mobile devices are used for longer time and at different
places.
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B. Advertisers bid honestly in second-price auctions.
C. Second price auctions are less profitable than first price

auctions because the winner only pays the second-highest bid.
D. All of the above statements are TRUE.
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L(Vj) = number of outgoing links from website V;




roug
delivered impression
Conversion Rate (CR) = efficiency of generating sales from click




Amplification ratio
= # Friends of Fans exposed / # F'ans exposed

=10/2 =5.
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