





Best Practices Avoid Common Mistakes




Service
Sales Product Customers

Feedback

Brand
Awareness

Recruit New
Employees

Solicit Product Educate/Share

Feedback Information

What are you trying
to accomplish?






emselves on social media
Mitigate certain risks:
Inappropriate post that leads to PR crisis; Slow/no crisis
response; Leaks of confidential information; Providing too
much info to competitors




Copyright infringemen
Do’s and don’ts for personal contact
How to address conflict situations

Outline what information employees can share, the
privacy risks and the compliance rules




When in doubt, don’t post
Don’t plagiarize

Be responsible
Be aware that posts may be permanent, and
spread worldwide




Be open, link, and refer to other blog
comments
Do not reveal business secrets

Treat competitors with respect
Do not comment on legal issues




Login names and passwords
Store in secure location

Share with team members
Social media accounts should look and feel
consistent







Give value you're not




Eddie Okubo Interesting design. I would get this car in a heartbeat. | may be the
older crowd with my kids out of the house and still need some space and
performance. Don't need anything big,

minutes ago © Report

John Wilk sounds like you are trying to save your job at
Honda ?

& minutes ago * Report

Akitomo Sugawara Maybe you like it Eddie because you're
the MANAGER OF PRODUCT PLANNING at Honda (hght trucks in
particular)? Loll

BN

http: ffwww linkedin, com/pub/eddie-okubof 1 4/8a3/4b4

http: [ fwww trucktrend. com/features/consumer /1630901
_truck_trends 2009 power list/photo 09, htmi

3oout a minute ago ' Report




Q Kylie Jenner @ e

last night i had cereal with milk for the first
time. life changing.

299 w00 QPO OOOE®




by Jay Baer tells us that 42% of consumers expect a response
with 60 minutes.




Ross Sheingold @RossShelngold
It's funny that @AmericanAir is responding to every tweet coming
their way. Especially when this happens: yfrog.com/od71yxp

gted by lan Scha

Schafer

Hide photo <~ Reply 13 Retweet ¥ Favorite e** More

\ AmericanAir
. murphmarkd Thanks for your support! We look forward to a
Q. bright future as the arican. bity/ARRIVING

murphmarkd
Congrats to “'americanair and “'usairways on creating the

largest, shittiest airline in the world.




g Ryan Michael Lazo ‘RAMlLazo13 2h
Nothing better than having a delayed flight. Sarcasm at it's

finest. Please get me home soon, #jetBlue
Detalls

JetBlue Airways ' JetBlue th

—_— ——

jetBlue @RMLazo13 Please send us your flight number and we'll
try to get an update for you.
Detalls

-8 Ryan Michael Lazo Lv W Follow
RMLazo13

@JetBlue The flight No. Is 2201. I believe
the plane is still in New York as we speak.
4 Reply T Retweet Wy Favorite ®ee More

9:09 AM- 1 Jul 13

Heply to @RMLazo13 @JetBlue

JetBlue Airways & etBiue th

};;Bl; @RMLazo13 Your flight is currently scheduled to leave at
11 am. Hang in there. We'll have you on your way as soon
as possible.

Mot el




€ tome ¥ Moments & Notltications el Messages 1> Searct

Q t We expect to reply within:

uestion asles .
KL 7

Ol— req U eSt ? Royal Dutcn Asrlines ] m | n g

Updated every 5 minutes

aslss
M

TWEETS FOLLOWING FOLLOWERS LIKES

/ 732K  65.3K 203M 153
_—

Tweets Twoets & replies Photos & videos Who to follow . fistreen - 1

Royal Dutch Airlines

(%] I Tw « Jones Angell
Official global account of KLM. We are " Royal Dutch Airfines <10/ B s 2 Follow

here 24/7 for service in 13 languages, = | i | # ithalocal .
Share personal detaits only in private _— Comlng soon! #Layoverwithaloca @ Brian Barbour /!

messages! happytohelp 2- Follow




Sein @annetelzinga - Feb 19 v
@ArrbnbHelp Hi, | want to make someone else owner of my account (instead of
co-host) How do | change that?

o g ™= Q ]

Airbnb Help ® @AirbnbHzlp < Feb 19 v
Hi Sein, thank you for reaching out. Unfortunately this is not possible, They
would have to create a new account and also create any listings they would like
to take over. We hope this answers your question. Please let us know if there's
anything else we can do for you. Thanks.

Q1 T Q ~

Sein @annetelzinga - Feb 19 v
Oh that's a shame :-{ And is it also not possible to connect the bank-account to
the account of a co-host? Because that's my problem, | am owner, but the money
has to go to the co-host.

O 1 n Q &~

Airbnb Help @ /

| Follow ) v
@AirbnbHelp et B Wy

Replying te @anneteizinga

This is possible, Sein. You can add a new
payout method or add a routing rule to your
payout. You can read more about this here:
abnb.co/mDU2Lb. If you have any more
questions or queries, feel free to DM us. We
are here to help.




THE 50 GREATEST
SOCIAL MEDIA SCREW-UPS

AND HOW TO AVOID BEING THE NEXT ONE

Step Y: Avoid Common Mistakes




sites and conversations
(A)symmetry in social media
Symmetry: allows regular people to interact with powerful
brands & public figures
Asymmetry: only the powerful (e.g. brands) bear the

consequences for bad behavior




brands that do so
But, you are still the brand manager. You need to stay in
control of what the brand/company says
Remember: Consumers talk about your brand whether or not

you engage them




J.P. Morgan ¥ Follow
#MyNYPD \Z #AskJMP=> g @jpmorgan

NYPD NEWS & @NYPDnews 22 Apr $JPM VC Jimmy Lee is taking over @JPMorgan

Do you have a photo w/ a member of the NYPD? Tweet us & .
tag it #myNYPD, It may be featured on our Facebook. P 11/14 at lpm ET. Tweet QS using #ASkJPM &

pic.twitter.com/m|

cassandra
@CassandraRul§

How about featuring
the 84yo man they b
#myNYPD @NYPD
pic.twitter.com/31rj
4:08 PM - 22 Apr 2014

Hunter W Follow
10506

¥ Follow

s Michael Rosenfeld
‘ @Rsnfld
o

umber of Billions of Dollars in fines
longer be profitable to run your
enterprise? #askjpm

v 2013

Rule #1: Don't engage the crowd when the crowd
HATES you! #Social101 #socialmedia #FAIL
#askJPM

W Follow

Scott Widdifield

Gkalapanateacher

Is it true you actually weigh less without a
soul?#AskJPM

5:41 PM - 15 Nav 2013
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In 2017, United Airlines faced a massive social media crisis when a passenger was forcibly removed
from an overbooked flight. The video of the incident went viral, leading to widespread outrag
significant damage to the airline’s reputation. Video _



https://www.theguardian.com/us-news/2017/apr/10/united-airlines-video-passenger-removed-overbooked-flight

Eugene Gu, MD

@eugenegu

5+ Follow

Hey @united, if we get 18 million RTs, will
you re-accommodate your CEO? #United

\ United & @united - 2d
If you get the 18 million RTs, we'll give
B \OU a free flight to take you to any

@Wendys in the world in a city we serve.
Good luck!







WHAT'S THE BIG
CAMPAIGN IDEA?

o
‘@“& ot
—%

A MOBILE || PINTEREST
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WERE GOING|| FACEBOOK | YOUTUBE
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There are three main reasons why people
use social media. They want to be:

7%
o ] O

INFORMED  ENTERTAINED CONNECTED

sl




s Wistia

Bad audio can ruin even the best video! Choose the right microphone for
your environment - here's how.

photo in many cases. For example,
on Facebook and Instagram, you
can create galleries and use photo
carousels. X also allows for
multiple photo uploads per post.

Choosing a Microphone

Bad audio can ruin even the best video! Learn about a couple different kinds of
external microphones and when to use them.

[C) Like D Comment ¢ Share ;;; Buffer [~

©0s




Additionally, carousel posts are also well-suited to promoting
large or multi-faceted products, such as property. With a single
post, a realtor can display nearly every room in a house they’re
selling, making it easier to pique a potential buyer’s interest.




416K ¥4

SUNDAY

Infographics are a mix of
graphics or illustrations and
@ text. Their intention is to
@ Uisiood rou'e explain information in a visual
PIRENRAIRS way. Infographics are great for
-y presenting complex data or
@ soxhod showing how to do something.

Will to live




+

+
Houston, we ’
have a problem They can also help you demonstrate
+

+  You cant find a sitter for your Complex concepts qulckly and eaSﬂy

little astronaut!

You can make animated gifs in
Photoshop or online at a variety sites, of

which giphy.com is the most popular




themuseumofmodernart 32h ; ﬁ gk
A —

= We're live with our Q&A with

B "In the Studio” instructor

Corey d'Augustine!

‘-

==

WIGER

Vh Swipe up toj:in us! ﬁ 3 MONTHS FREE

Will you be there for my

FREE mastercLass?
P - (SWIPE UP TO SIGN UP) ‘,—".

N
Soe Mote V . Learn More ‘
250,000,000 people a day view Instagram Stories! Source: Facebook 2017 “"
Va VW WU

2

SWIPE UP TO START YOUR TRIAL




% Content type: Quizzes, Surveys, and Polls

Severnote

Alright, #EvernoteCommunity. It's the beginning of
the work week. What's first on your agenda?

(") Check email &

() Create the day's To-Dos 2
() Exercise 1 M

(") Agenda?! &

Vote 182 votes « 23 hours left




It took 686 rubber bands, blood, sweat, and tears to finally get the
watermelon to burst.

launch or any services to show off in a
live video. Instead, they make money
through advertising and specialize in
getting attention with content.

L O

225341/ Loops

It was a beautiful moment.


https://www.buzzfeednews.com/article/tasneemnashrulla/we-blew-up-a-watermelon-and-everyone-lost-their-freaking-min

HubSpot Academy

Home
Posts
Reviews
Videos
Photos
About
Groups
Events

Community

Manage Promotions

vh Liked » 3\ Following ~ # Share

n HubSpot Academy wa

Jain Larry Kim, CEQ of MoblleMonkey, Founder of WordStream, and top
columnist at Inc.com for deep-dive into "umcorn marketing” the art and
scionce of getting unusually great results across every marketing
channel

'[ . ."keting

who will book
individuals to develop or share your
material.

You can also build relationships with

budding influencers who are creating
amazing content and can help you stand
out among the crowd.



Photo of the Day! Up the mast with GoPro Awards recipient Simone Armanni
is not a bad place to spend some time! Great work, Simone!

A GoPro Award could be a submission away: gopro.com/awards

According to Nielsen, “92 percent of
consumers around the world say they trust

earned media, such as word-of-mouth and
recommendations from friends and family,
above all other forms of advertising.”




lego ©@ « Follow "en

lego © Skulipted to perfaction s

Created by LEGO fan Alan Perkins

joelhays4999 we love companies that support their fans

celebrating and aporecating ther prodgucts @

k feply " \

chelleyb4076 I'm s0 glad you shared ths!l] Tve seen ham -
working on it in 3 Lego group onling and it deserves 10 be seen
by the world

leg.ny This taying up year round. Haha

emilyleiphart Wow, thes i just incredible!

lvroselnspired Wow!?7 a

he  Heply

lego_nonna I'm not of fan of the purchased glant skeletons ..
. but ths one, wow! Such creativity & craftsmanship &

QY

206,156 hikes




* Y e

Firms can influence the creation of UGC by offering rewards, contests or
giveaways, (e.g., a photo or design contest). Or, create a quiz and have people
share their results. And finally, you can get creative with hashtags (e.g.,

Starbucks’ #RedCupArt Campaign)


https://stories.starbucks.com/stories/2016/starbucks-invites-customers-to-create-red-cup-art/

Reply in the appropriate tone

‘ ¥ Traysan Technologies @t

Replying to @tippyjacksonB30

I'm so sorry to hear about this, let me hel;ﬂ

® O © @ ,&

Enhance by Al Assist

Longer
Shorter
Friendly

Professional






https://www.youtube.com/watch?v=3WfegWZzxek

’ | katespadeny ©

Kate Spade Rib-Knit
Crewneck Sweate...

Kate Spade Floral
Garden Twill Blaz

View shop

Qv

1,877 likes

katespadany no watenng needed. naw florat garden
prnts call for smiles and long afternoon walks with
friends. & FMkalespadeny

¢ @ katespadeny ©

Kate Spade Floral Garden Twill
Blazer, Black - 8

$428

Description




Use regression to identify the top performing posts for each channel.
Y: # comments, # shares, # likes.
X: indicator of each type of content

Caution: insights obtained from one platform might not apply to
other platforms!




Facebook: Number of Hashtags vs. Average Engagement Per Post Twitter: Number of Hashtags vs. Average Engagement Per Post

Instagram: Number of Hashtags vs. Average Engagement Per Post
g -} b J -

R [ - 1
000 ¥ rackMaven
1500
1 2 ] 4 . = ) 8 : ! " 12 1 14 15

Avoid using too many Hashtags; Instagram seems most # friendly




my "EAO

Big challenges call for big solutions. Tune in to
ft P21 on 9 November to hear thinkers, doers and

leaders discuss the global response to climate change.
Watch the event, get mspned and discover how we can

'ake action n

ONE HOME,
ONE PLANET

019 481 viewns

my A0

Blg challenges call for big solutions. Tune in to
'1 on 9 November to hear thinkers, doers and

leaders dISCUSS the global response to climate change.
Watch the event, get inspired and discover how we can

'ake action ﬂ

ONE HOME,
ONE PLANET

019 481 viewns




Use Active Language:

Download Donate
Like Share
Buy Comment

Register Secure
Subscribe Watch Asking for permission when tagging
private individuals
Be Time Sensitive:
Tagging are mostly beneficial on

TODAY ONLY”
'ENDS AT MIDNIGHT"
“FOR THE NEXT 24 HOURS"

Facebook, Instagram and Twitter.



NEW YORK TIMES BESTSELLER

Contagious

WHY THINGS CATCH ON

The author, Jonah Berger, is Associate
Professor of Marketing at the Wharton
School, University of Pennsylvania.

N
JONAH BERGER

T Berget bnowa marw Wt Wt Mahes bnlarmetvn g vl m wnyene

uu-u'-wnaum.wmdm-w
™ T



https://jonahberger.com/books/contagious/

promotes Google’s search engine, how would you
design it?




blender, how would you design it?




web and was viewed 28 million times in the first week. There was
significant chatter across the web around whether it was real or not,
with users sharing the content on social channels across the web.







acts and began putting them under
customers have purchased and opened the bottles. They soon become
a popular culture!




“The average
human dream
lasts only 2 to
3 seconds.”






View shop
OQQvY ite’s Boots, it’s the equation o

iy boots with the company brand.
whitesboots The all-leather 350 Cruiser in full-grain
Distress Roughout, Made in Spokane, WA, &

#workboots #bootslover #bootgallery #menshoots
orking #leatherworker #F
#handw d ffmac merica #madeinwashington
fusamade ¥spokane #spokane

ois

ington

sntsuck #trusttheonginal #madebyhand
#leathercralls #amencanmade
5 #madetolast

kso808 Incredibly rich and good lookin boots! %









HOUSTON

WATER
&) SOLUTIONS

HOME ABOUT

TESTIMONIALS

SERVICES BLOG CONTACT

Our Customers Are Amazing
We're Committed to Five Star Service in Houston, TX

Rodin C

The sells men and insiall team was the

absolute definition of professionals. Luis,
“ John, Devin, Julio and Beth are the people

I'm talking about so the the staff these are

the pecpie to look up to. Now iet the church
say Amen. Thanks again

Rodin C Googie
' 8. 8.8 8

Gerardo C

Great experience from the get go with the
Houston Water solutions team! Marvin and
Byron aid a great job informing us of the
product and what they had to offer. The
install team consisting of Devin, Jullo & Luis
were punctual to the appointment and.. Read more

Gerardo C Google
1 8 8.8 &

Tracie C

Love this company water s much better
thank you

6
Tracie C Google
Dl e

Marcus H

These guys were quick and very

professionai. Devin was very knowledgeable,

€6 courteous ana wiling to talk me thru the
process and explain all details

Marcus H Google

L 8. 8.8 8

Demerce D

(14

The saies team was very informative
Aanswered all my questions-and concems
Instailation team was very professional, and
early for the appointment

Demerce D Google
1 8. 8.8 8 |

Diana W
Robert was great ___he instailed it quickly and
explained everything

66

Diana W Googie
' 2. 8.8 .81




7

socks: You do not see what socks your neighbors are wearing!

How to make invisible behavior public?







L)




Example: Blendtec’s “Will It Blend” video series




10:39 4

"\ Gagan Biyani

Nobody talks about failure in Silicon
Valley, yet 90% of startups falil

Why?

3 yrs ago, @n [ and | shut
down , which raised $60M
from + [@s0ci3 &
grew to $20m revenue.

Then, it all fell apart
For an honest story about failure,

**Read on**

"§ Gagan Blyani

Replying t
in 2013, | was 11, envious of how fast it
was growing!













How do firms benefit from social listening?







. HKU

This will create an email alert for xitheory@gmail.com.

Sh‘j.‘\.i ljot[cns '

Google Alert

NEWS

Editorial: HKU head should be revoked honorary title for suppressing students | Apple Daily
Taiwan

Zhang suppressed HKU Students” Union. Zhang Xiang, a Chinese-bom American, is an internationally renowned

expert in materials science. His great.

Hong Kong researchers say hepatitis C drug can prevent coronavirus from replicating, might help

th fina Mominog Poast

.. and overseas laboratories, led by two professors from Chinese University (CUHK} and the University of Hong
Kong (HKU) has begun animal trials.


https://www.google.com/alerts

TweetDeck

https://www.youtube.com/watch?v=gnRUs{(Vtxas

HKU marketing

HKU Business School — MB... 40r 20
Industry-focused alumni panel:
#Industryinsights &
#careerdevelopment in #marketing.
Our alumni shared their personal
development stories and
#opportunities within the marketing
industry. #socialmediamarketing
#eCommerce #hkuMBA #alumni
#students

Stefan Auer @stefanauer_hku Mar 4
“As universities were forced to
compete with each other for funds
and students ... university managers
put teaching faculties through
restructure after restructure to reduce
their costs, diverting teaching

“Digital marketing”

Pigtail Pundits @pigiailp now

" The latest The digital marketing Daily!

&

paper.li/e-15953387287p...
#digitalmarketing #marketing

~

C) 11 ©
N Le N/

Gabriele Carboni | Top5 Market... &=
@Felthamluke | have created this
tool as a community give back, A
contribution to the marketers
entrepreneurs and managers sharing
with me the path so far. This canvas
simplifies the fundamental of a digital
marketing strategy:
visualcommunicationplanner.com

O T Q oo

Digital Sukesh (Digital Market... 20:
Digital Marketing Tips & Techniques
If you want to grow your business via
Digital Marketing

. Book a FREE DISCOVERY Call

#digitalmarketingagency
#digitalmarketingtips
#digitalmarketingstrategy

"HKU Business”

HKU Business School — MBA ... 54

SEET  Are you ready to achieve the 3 career

changes? Hear from our alumni
about their experience. Sign up for
our #ulltimeMBA #webinar on 11th
May to learn more: bit.ly/3nRDSsm
#location #industry #function
#careerchanges #hkuMBA
youtu.be/SdAZsSihpiM

( 11

) o
> N/ Ue°

M7Admit @m7admit 6d
Webinar | How To Nail Your MBA
Application—Insider Secrets From
HKU Business School snip.ly/cn8c31

1 O oo

HKU Business School @HKUFEE  6d
Please give a big round of applause

. to Pak Hin Cheung, our BEcon&Fin
Year 4 student for winning the team
championship in the "International
Business Agility Labs: Supply Chain



https://www.youtube.com/watch?v=gnRUsQVtxas

Social Searcher

Tesla Model Y Test Drive Review: Features, Safety, and Comfort
Ins_taoram » reel

» 3 days ago ... Finally | got fo test drive model Y of Tesla in Delhu First of all cameras, this car has eight cameras with eight megapixel with HOR sensor

Tesla Model Y Standard! Did they remove too much? - Instagram
Instagram » reel

7 Oct 2025 ... It's just all metal straight through Agam, | think it looks kind of batter. A couple downsides though, you can see i has a glass roof on here

Exploring the Tesla Model 3 Performance - Instagram
Instagram » reel

3 days ago ... Give Tesla a thumbs up or give it a pass. OCR. BLAN ITALS 20 . 20 85180 4! TESLA COM NIKE IS ACTUALLY WHITE | WAYLANO
SSENTIALS 95180 A



https://www.social-searcher.com/




® toyota ® Tesla

Search term Search term

+ Add comparison

Hong Kong ~ Past 12 months All categories ~ Web Search ~

<> <

Interest over time

| 4=

Compare with your competitor on Google Trends



https://www.google.com/trends

Honda
@Honda @

1.06M

FOLLOWERS

1 579

TWEETS PER DAY ENGAGEMENT PER TWEET

Tesla takes the trophy for
receiving 79x more engagement
per tweet than Honda.

Analyzing tweets from
Apr 27 - May 11, 2021

)

Key Insights

D i ith O

s@e Teslawins the day wsth 9x as
many followers and higher
engagement — Honda has their
work cut out for them.

Head-to-head comparison on RivallQ

Tesla
@Tesla @

46.0k

ENGAGEMENT PER TWEET

®)

9.46M

FOLLOWERS

0.14

TWEETS PER DAY

Crushing it! Tesla received 46x
more retweets per tweet than
Honda, which explains how
they're leading the pack in tweet
engagement.







User-generated content




pet or fictional character (.., Kellogg's Tony the Tiger),
or even Al!

Influencer marketing: when brands utilize influencers to

promote their product




The Davis Milling Company was one of the first companies - if not
THE first company - to introduce an influencer into their marketing
efforts, This influencer was called Aunt Jemima, a jovial woman
with a big grin who appeared on all their packaging and

advertisements, even to this day.

COMPLETE

= Ml Wit + oz hm.

To further personify their brand, they brought in Ms. Nancy Green
to act as a real-life Aunt Jemima for the company. Ms. Green

continued to play this role for over 30 years, until her death in

1923. There have since been a string of different women hired to

portray the now well-loved character, with the last making

appearances as late as the 1960's.






https://www.youtube.com/shorts/BCvTqyeGNTM

Micro influencers
Everyday people with large and passionate audiences
Relatively cheap to work with
Can be found through influencer network

Local influencers
Local news anchor, local band, local sports figure, etc.
High chance tobe free




Per click
Cost per engagement
Invitations to events




selenagomez ¢ I B -

1,736 posts 227m followers 172 following

Selena Gomez
Musician/Band

By grace, through faith.
Founder @rarebeauty
linktr.ee/selenagomez

Selena Gomez is the highest paid Instagram influencer.

Guess how much you need to pay her for each sponsored post.



Social Media Influencer Cost to Advertise on Instagram:

2,000 to 10,000 Instagram followers: $75 to $250 per post
10,000 to 50,000 Instagram followers: $250 to $500 per post

50,000 to 100,000 Instagram followers: $500 to $1,000 per post

100,000 to 500,000 Instagram followers: $1,000 to $3,000 per post

« 500,000+ Instagram followers: $3,000+ per post

Selena Gomez is said to be the highest paid Instagram influencer with 122 million followers on her Instagram account. Her Instagram
sponsored posts cost brands $550,000 per post!

selenagomez

1,736 posts 227m followers 172 following

Selena Gomez

Musician/Band

By grace, through faith.

Founder @rarebeauty

linktr.ee/selenagomez



INSTAGRAM INFLUENCER AVERAGE
ENGAGEMENT RATES BEAAZeREe)Y =

¥ Influencers with smaller followings have higher engagement rates.

" ﬂl AVERAGE RATE PER INSTAGRAM
I SpPONSORED POST IRIENET TN

#- Travel, entertainment, and home/lifestyle influencers have the highest sponsored post rates,

,"
I
s 10K~ 25K
3 Travel 0’ $320
3
_t 50K~ 75K 5% -
: Home & Lifestyle H o
‘-2 LOOK-1 50K =
- P ’ v
= q
y 3 )
® ' @ ENGAGEMENT RATES = Fashion 9
50K~ 500K ; 0
23% 6
Y ook Food & Drink (P
P -l
Source influencerco's Influencer Rate and Engagement Report ik
AVERAGE RATE
{ PER SPONSORED POST

=~

Source: influencer.co's Influencer Rate and Engagement Report




Instagram Influencer Earnings Calculator

The tools below are not official Instagram tools and not in any way associated or endorsed by

Instagram. This tool was developed to provide eaming potential guidelines to Influencers.

Enter your Instagram Username
[t |Q
[ scoru uonce pemogpnc |

Followers Likes
» L J ;

131,992,734 25,204,255

G*: Estimated Eamings Per Post ——
.. Com | $261,841 - $436,401 J
‘ ‘ . — Engagement Rate
4,769 167,904 160%

* TS estirnale Is Dasod on your 12 most tecent posts

https://influencermarketinghub.com/instagram-money-
calculator/#toc-0



https://influencermarketinghub.com/instagram-money-calculator/#toc-0
https://influencermarketinghub.com/instagram-money-calculator/#toc-0
https://influencermarketinghub.com/instagram-money-calculator/#toc-0
https://influencermarketinghub.com/instagram-money-calculator/#toc-0
https://influencermarketinghub.com/instagram-money-calculator/#toc-0
https://influencermarketinghub.com/instagram-money-calculator/#toc-0
https://influencermarketinghub.com/instagram-money-calculator/#toc-0

J
=
-

Kim Kardashian West

131,971,032 ®1.62% Good ® 0.6 Good

Estimated Audience Quality Score

Average




Live streaming events with face-to-face contact with
influencer

Interview influencers and include their commentary or

quotes




contracts directly in the platform. And you can use
Upfluence to track the performance of your influencer
marketing campaigns.



https://lp.upfluence.com/brand/?utm_source=paid_others&utm_campaign=direct

Streamlined Influencer Marketing

@® Lt = = @

Find creators Contact Creators Match with Creators Pay influencers Affiliate Marketing Measure results

Swipe Right To Right _
Influencers For Your ) e ) || s s
Brand

Condition Match in

Geolocation  Last post

@ Find the creators and affiliates that align with your target Jamie Alvin
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campaign briefs describing campaign goals and the
scope of the desired content, as well as describe their
ideal creator. What’s more, brands can go further by
whitelisting specific creators and content for use with

paid Facebook and Instagram ads.



https://hashtagpaid.com/

keywords, hashtags, and audience size. You can
identify potential influencers by exploring relevant
hashtags, engaging with their content, and following

industry-specific accounts.
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